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Figure 1 Annual number of publications in creative thinking measurement studies
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Figure 2 Author collaboration map for creative thinking measurement studies
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Table 1 Core authors of creative thinking measurement studies
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Barbot, Baptiste 10
Laguna, Mariola 4
Cheng, Pei-Yu 3
Benedek, Mathias 3
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Figure 3 Institutional collaboration map for creative thinking measurement studies
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Table 2 Major institutions in creative thinking measurement studies
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Figure 4 Keyword clustering map for creative thinking measurement studies
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Table 3 High-frequency keywords in creative thinking measurement studies
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Table 4 Important keywords in creative thinking measurement studies
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Figure 5 Keyword burst map for creative thinking measurement studies
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New Advances in Creative Thinking Measurement
—Based on Data Visualization and Analysis by CiteSpace (2018—2022)

Gao Qing

School of Psychology, Qufu Normal University, Qufu

Abstract: Creativity measurement is the foundation of creativity research, so how to accurately
measure creativity has become an urgent challenge for researchers. In recent years, the field of creativity
measurement has been centered around several research hotspots and has made significant progress
in many aspects. With the help of CiteSpace Knowledge Graph, relevant academic papers on creative
thinking measurement from 2018 to 2022 were visualized and analyzed, aiming to reveal the current
status and trends of the field. In addition, the advantages and disadvantages of typical behavioral tests,
divergent thinking tests, insight tests, creativity achievement tests, and consensual assessment technique
are discussed. In the future, the theory of creativity should be standardized at the definitional level so as
to reach a consensus among academics on the core attributes of creativity, and creativity tests need to be
continuously optimized in order to enhance their standardization and objectivity.
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