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Table 1 Cross analysis of introversion and introversion character and communication through bullet

screen
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Table 2 Cross analysis of introversion and extroversion and anonymity
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Table 3 Cross analysis of sense of responsibility and self view
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Table 4 Cross analysis of responsibility and anonymity
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Table 5 Cross analysis of responsibility and barrage communication
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Study on Group Polarization in the Age of “Bullet Screen”
Zhou Jiawei

School of Psychology, Nanjing Normal University, Nanjing

Abstract: This study uses the NEO Five-Factor Inventory, combined with the types of reports and
the situations of delivering “bullet screen”, to formulate a questionnaire reflecting the causes of group
polarization in the age of “bullet screen” The purpose is to explore the causes of group polarization by
investigating internal causes, and to get the internal factors that influence the audience’s comments by
analyzing the results reflected by the questionnaire. The results show that, both internal and external
causes have significant effect on the viewpoint of the audience.
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